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WHAT IS WEB ANALYTICS AND WHY 
IS IT IMPORTANT?

INTRODUCTION
When eCommerce took off in the 1990s, the metric of web traffic was first viewed as the most 
important means of determining a website’s popularity, as other metrics did not yet exist to 
gauge online success. 

In a world where more and more companies are basing their business decision on data, 
strategies based on intuitions are not enough anymore. 

The right analytics tool can help you assess whether a website is actually meeting its objectives 
or it can be improved and, most importantly, can help refine your strategy. The amount of data 
can be overwhelming at first and that’s why is important to identify your key metrics, based 
on your business objectives. 

Web analytics is the measurement, collection, analysis, and reporting of web data to understand 
and optimize web usage1. It is not just a process for measuring web traffic but businesses can 
also use it as a tool for market research and assessing and improving website effectiveness. 

Also, it enables you to understand your audience–their interests and patterns- and creates 
effective communication strategies based on these findings.

Behind every successful business lies the ability to understand and utilize the data provided 
by its customers, competitors, and partners.

Web Analytics will help you:

1 WAA Standards Committee. “Web analytics definitions.” Washington DC: Web Analytics Association (2008)

MEASURE ONLINE TRAFFIC

How many users do you have on your website at any given time?
What is the source of your traffic?
What are your users doing on the website?
How much time are they spending there?
Are your users interacting with your website or not?

These are the questions that every business is asking itself. A web analytics tool will help 
you answer these questions by showing you all the data in an easily understandable way.



One of the most important advantages of a web analytics tool is the possibility of tracking and 
measuring your marketing efforts. Using unique links that can be tracked, you will be able to 
see detailed reports about how your marketing campaigns have been received by users, what 
is working and what is not. 
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Nothing is more important than finding the right audience for your products or services. An 
accurate target group will improve the profitability of marketing campaigns and will increase 
sales, conversions, and make a website better. Web analytics will provide you with details about 
your audience, their behavior, and their interests.

TRACK AND OPTIMIZE YOUR MARKETING CAMPAIGNS

LEARN ABOUT YOUR AUDIENCE

Nowadays, it is more and more obvious that terms like UX and UI design can’t be ignored 
anymore. Users must be able to find the right content at the right time when they are on your 
website and with a web analytics tool, a company can find potential problems with its platform 
and its services. 

IMPROVE AND OPTIMIZE YOUR WEBSITE

Web analytics tools are programmed to analyze a wide variety of data. To be able to see 
everything you need in a user-friendly way, with graphs, charts, and diagrams so you can quickly 
interpret the collected information, saves a lot of time but also costs. Detailed analysis provides 
marketers with useful information for planning more effective advertising campaigns while 
reducing advertising costs.

SAVE TIME AND RESOURCES

What are the Features of Web Analytics Software

1 MOBILE ACCESS

2 DATA VISUALISATION

3 DATA EXPORTATION

4 TRAFFIC FILTERING

5 DATA ANALYSIS

6 ACTIONABLE DATA

7

8 DASHBOARD

9

DATA STORAGE

ANALYZE SOCIAL MEDIA TRAFFIC

Source: https://www.predictiveanalyticstoday.com/what-is-web-analytics-software/



HOW TO CHOOSE THE RIGHT TOOLS 
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Choosing a web analytics tool is an important step for every business considering that 
business decisions will be made based on the data extracted from it. That’s why is essential to 
clearly define your needs before begin reviewing them and choosing the right one.

Define business needs and resources.

What do you need to measure?
Is real-time access needed to detailed data or will 
you be circulating periodic, summarized reports?
What will you do with these reports?
What is your budget?
Who will handle the analysis of the data from a 
business point of view?
Is your website able to support a web analytics 
tool integration?
Is internal technical support available?
How much support will you need during the tool 
evaluation phase, start-up, and maintenance?

Choose the tool based on your needs.

Can you test it before making a decision?
What types of reports are available? What 
metrics can be measured? Can it be easily 
customized? 
Is the chosen tool able to easily integrate other 
sources?
Is it scalable?
What are the costs? 
Is the application tool a server-side installed 
software, a hosted application, or a hybrid?
Do you have support from the platform? Is it 
free? How much will it cost?
Is it secure?
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KEY FEATURES PRICING AND PLANSTOOL

Overall analytics tool
Full performance insight
Reporting
Multiple data access point and organization tools
Data management and user access control
Data implementation
Easy integration

Free plan 
Google Analytics 360 - $150,000 per 
year. Includes all the features from 
the free plan as well as unsampled 
reports, BigQuery export, data-driven 
attribution, and many other additional 
reporting forms.

ADOBE
ANALYTICS

Overall analytics tool
It delivers customer insights using machine learning and 
artificial intelligence.
Can collect and process data from any source.
It provides a wide variety of rule-based models that helps you 
to understand your investment channels.
Automatically searches unexpected trends from your 
business website.
It offers step-by-step analysis by discovering hidden patterns 
within your data.
You can easily create and manage alerts based on data.

Select
Prime
Ultimate

Pricing on request

SIMILARWEB

Overall analytics tool
Traffic and engagement measuring
SEO & PPC keyword insights
Affiliate traffic
Compares different marketing-channel data
Funnel analysis

A limited version of Similarweb is 
available for free
Starter: Competitive Intelligence
Digital Marketing Intelligence
Digital Research Intelligence
Sales Intelligence
Stock Intelligence
Shopper Intelligence

SEMRUSH

SEO analytics tool
Projects
Keywords to track
Keyword, domain and backlink analytics
Historical data
Content Marketing Platform
Looker Studio Integration
Share of Voice metric

Free account is available 
with limited functionalities
Pro - $119.95 monthly
Guru - $229.95 monthly
Business - $449.95 monthly

Every plan comes with a 
trial period.

AMPLITUDE

User analytics tool
In-depth user analytics and data visualizations
Real-time analytics with cross-platform tracking.
Emphasizes trending data of the time.
Funnel analysis, user-level, and account-level analysis 

Starter - free plan
Growth
Enterprise

Pricing on request

GOOGLE
ANALYTICS
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Understanding customers’ behavior and needs are crucial when it comes 
to improving your product and website and turning occasional visitors 
into loyal customers. Website analytics tools can help you maximize the 
potential of your business and learn all about the habits, expectations, and 
needs of your customers.

With so many tools available for business-relevant metric measuring, it 
can be hard to choose the perfect one. However, in-depth research and a 
clear understanding of your business’s needs will help you decide which 
one is the perfect fit for your business.


